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arl Yasus BERSSA

Korea Agro-Fisheries & Food Trade Corporation

2025 A ZQA A HYLHS|

s
1=
SYRNNT
z Co-worked with team members of the Research Service for Food Consumption
And the Agency for Food Industry Information Analysis both funded by MAFRA.
1
= X EPE Y
-
o = =
1. ASAS Seit Ql7/Ate] & ZH| 012 Hatet MY o
2. ASUY BIE R FF 072t DS #at —
3. AEMY HEH B MY '
4. AEARIO| QF o mOj BT} Y
5. ASLYO| +5 Hatet MY
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2026 21=9Q| 214121 X1k k 3, g
KOREA FOOD OUTLOOK 2026 ‘
KRE| 5522108
PART
AMZMAS S O /AL
a

3 2 of2t tlel g

1.1. 27/At=] Hajer MY

O K= XS

2010 470.2 1.23
2011 4713 124
3 2012 4846 130
2013 4365 119
2014 435.4 121
5 2015 438.4 124
2016 406.2 117
2017 357.8 1.05
2018 3268 0.98
! 2019 302.7 0.92
2020 2723 0.84
2021 260.6 0.81
0 2022 249.2 0.78
2 2 A RO IR @ > 2023 230.0 0.72
s 5‘7“b¢e?>®cq\o“zi§§1@\ ﬁ@@z‘ié@‘f OéQV”&\L,@@L@\@ o \@\:&’Q\ o 2024 2383 0.75
& s° ¢ ¥ 202501 65.0 0.82
2025Q2 61.0 0.76

2: OECD (2025). F tes (indicator); S OITS AL 2025Q3 i
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1.1. QI/At2| et MY (

Q 1L J1538}

20254

20724

EET

3=

(KOREA)

A= UN(2024) World Population Prospects; SA18(2025). E2HRIH15A|

1.1. 27/At=] Hajer MY (

o=

30

nEgnEC

25

1970 1973 1976 1979 1982 1985 1988 1991 1994 1997 2000 2003

orea — OECD

2006 2009 2012 2015 2018 2021 2024

| population data @) OECD

© Historical

At2: OECD (2024). Elderly population (indicator); S41%(2024). &z

T/

crel %
2024'4 20724
sh=
(KOREA)
47.7%
1929%
2024'A 20724

92



2026 AEQIAIM MT
KOREA FOOD OUTLOOK 2026

1.1. Q15t/ALE] Haler MY

© 2177 x wsto| HE Als
= A QI ZA, NI HIF S7t — Aggregate Demand SHOCK
MMIFS Q1T ZA — Labor Supply SHOCK

stz
(KOREA)

[
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100%
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63.3 |
702
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20% 20%
24.7 20.4 o6
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19704 20244 20504 20724 19704 20244 20504 20724
m0-144 m16-64M w654 014 m0-144 w15-64M m65M 04

A= SHE(2024). FeHRIFFAL

1.1. 27/At2] Hajer MY

© 12071 Atzl22] FIH

el %

m2022 w2042
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(&h=2l 121717 HIF) (Fa3 12717 1Y)
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Afz: S71E2025). Fet AL A2 EAE HEXAE (2024.9.12)
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1.1. Q15t/ALE] Haler MY
© O|= A -

2 oin}2 o) Qmz A

£16.4% | ---“myloIE

- HMA BH oS

0j2e| £ FHYUZ HSUME o9

HEUAB

7H3 2R
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25 15
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32 20
36 19
10 15
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15 15
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1.1. 27/At2] Hajer MY

© JiX|AH| &4t

2017~2019

“0]0F2(Meaning Out)"
RRAIO| 7R 20| = RS

SRS AH| nHE1

(E2I= T3]0t 2018)

Fir +/)\+ Speaker: 2412 742172 §10| LS
—S2SE, TEIg A7 | Q15 A2 I S

(EMI= MZ2019)

“H|7{L|Z(Veganism)”

H| 25t SRIO2 AEA| SES
ABHORA|

(KREI 2019 AR EEH11A)

22 A

2020~2022 2023~2025

“HHE AH|"
AR QE{EQI b
HHC JX|E |

(KREI 2025

IHES S5t AH|X B3|
ZeR M=2 0SSt

SADEEHTIA)

5|
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“EZ(Buycott)”

=+HEZUCE Bt 240| & a0 =21S
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(EI= F2]0} 2025)

“18+H & ESG”

O, Tletdol| SHE T S ME
(KREI 2022 542 EEHT1A)
MZAt, “= O L= ESG A8 7| HiE
ARCE (SOt 2022.4.3)

32

=S

430, "HIXPOI

b

94



2026 AEQIAIM MT
KOREA FOOD OUTLOOK 2026

1.2. ZH oA Hetet MY

O (BHHEE) 20254 2.8%, 2026\ 3.0% AHME XU

= 9320259 ZHEEE: 017 1.6~1.8%, REE 0.8~1.0%, 5= 4.0~4.7%, L& 0.6~0.7%= Y, $=2 1.0%E HY

= 2026 M| ZBHEEE: 20260 RARH2.9~3.0% MY, OI= 1.6~1.7%, RZZ 1.2%, = 4.0~4.3%, L= 0.4~0.6%,
J2|70 3= 1.4~2.2%2 HY. REZ1 Y2S M5 F=0A Ml AL H2 ZHEEE 1Y (2222 245 MUK
JHHIEEO = Hal)

20254 20263
O OECD IMF OECD IMF
(20254 68) (2025'4 48) (20254 6%) (20254 48)

M 2.9 1.4 2.9 L5

o= 1.6 1.8 1.5 1.7

[REEZ 1.0 0.8 1.2 1.2

U4z 0.7 0.6 0.4 0.6

=2 47 4.0 43 4.0

2{Al0t : 15 = 0.9

At=: OECD (2025). Economic Outlook, Interim Report September 2024; IMF (2025). World Economic Outlook, October 2025. i

2. 28 of 2 £

O O[=2f M| H2at MA ZH|

= OECDe= MIAl §&E0] 2024 3.3%011M 2025~26'1 2.9%2 E5HE A2 E MYSHH, FE0IUE 20240 LHCH ZISE SEH7t K&

- 229 NN Soi0l NFXY HIG 452 HRY 45 S8 7Y S0 TN Hiof 20102 K23 MYy

{Global GDP growth) (Financial conditions)
o % Long-term =0
7v o-y % changes Worta o8
— OECD 20
6 ———  Non-OECD ) A
15
° k\/‘\_/\ A °
P . / 10 L4 Yy A =
\//\,\_/\ 05 A . o

.o o T

1 -1.0

| [ pecember 2024

. L . .
o 15 A Apil2025 @  May2025

=20

Q32022
Q42022
Q12023
Q22023
Q32023
Q42023
Q22024
Q32024
Q42024
Q12025

USA GBR ITA DEU AUS CAN ESP KOR JPN FRA

At=: OECD (2025). Economic Outlook, Interim Report September.
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1.2. ZH oA Hetet MY

o] 11 pabdinl 7
© 0|=2| 2tM| F2Hut MA ZH|
= 20250 = MIA| B2 2N Q1Y 01X £7| MM Gtz LA HSM|
" DIS| BAEHOR ols| o BELHP) X147} SSOI01 B2 AN £X1S Hests F2 FERI0R R8P BVl
7|HE0| F Hak2 0IF51| 01249 FXt AFE XIPA7|= AL
. TS HIRF 4E AEET} S AHO| £IHQ HHOR e Ky
(World Trade Volumes) (Trade policy uncertainty; M2 ESHA X|4)
Index Mar 2024 = 100 >month moving average 20.0
e 175
= United States
10 === Chira / 15.0
Advanced economies
T excl. the United States / 125
Emerging-market economies
105 = el China ~ 10.0
100 75
5.0
95 s 25 M
R S A u.o.,“‘A‘
§ i 8 § § % E ﬁ E § ﬁ 25 L 1 1 1 1 L Il L 1 L 1 I
3288 & & 3 2 6 8 ¢ > 2015 2017 2019 2021 2023 2025
A2 OECD (2025). Economic Outlook, Interim Report September.

1.2. ZH oA Hetet MY

D
O (271 Mg%E 127t 2lA39 X|&
= OECD= 22 GDP MXI20| M| 2241} 7125 20O Z S51E Zi02 gt
= ‘G20 5lI=2tQl QIZH|O|M"2 RN M7HE 202410 UMM Z ZOIKOLL, 0|F 7|ME et =L =8}, XY 7t ergoz
2025~26H0]= HTIE SIS 2U A2 oy
« 513 oA E7IX HIZ RE 013 4 Sai9t 42 Y50 IFEUS T w2 It5Y
{Global GDP growth) {G20 headline inflation)
VU
3.50 6.0
\ k\ 55 -\ == December 2024 projections.
— March 2025 A
3.25 V B 5.0 \ = Ilsﬁlanﬁ‘ Scl;":;?‘;‘ws
45 \\ s June 2025 projections
3.00 ' N
= December 2024 projections 4.0 ‘—_\A
March 2025 projections 35
2.75 light tariff scenario ’ (\
=== June 2025 projections \/ 3.0
o ——
2.50 ¢ L L 25 ¢ L - :
2024 2025 2026 2024 2025 2026
Atz OECD (2025). Economic Outlook, Interim Report September.
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KRE]I 35300

PART ]I

AZ M HIg Y
ZY 0140} S B3t

2.1, MEHZH 82X

© AMZH| HIZ 60% SHUZ S 52 7
= G7IENIEHIB0A QIAH|7t RXIGHE HIBS2 10% SHUHZ =X| Y2 =&
= AMFH7EE7ISHZEEIE0IM RIXIGHs HIS2 60% SREIHE 11 =2 £
= ZH| HIZ2 2019\ THH| 0.7%p S7HZH| HIS0= 27142, Xigsag, M|, +22, S2|S4H|, #44|

(ASHZz| PHel HI8TX)

2024 65.7% 20.7%

)

2023 66.0% 20.7% )
2022 66.1% 20.3% )
2021 65.5% 20.5% )
2020 65.3% 20.3% )
2019 66.8% 20.0% )
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

molZi| = IEH = ZH|
T HEIEMAY G7ISHIZHIBOIM LSEARIS, M=, 28| 58 &30 ME / A= SEEIIH0[E(Z t). AZHEY 7I2DB #XzE 28 N=14,134 L
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= AEM M0 202413 Q1Z4H| HIE 13.6%, MAHZH| HIF 65.7% H2{2 0f, R, 24X} & =5
H

[S0| T 2Lt 3A| =2 E¥S

o= |[o=2

E0|= EHH, BiiEH| HIS2 dHXoz 23
= U, SIISE, ASRX HIE, HIE HE2 HFH| HIS0| 70%E Y32 Y= HFH| HIF0| SHE2R =5

- AO7IBE: 15.4%
FFRI18.9%

'/

-HIFERZE:16.1%

(M| HIS0| AF 4 BREL =2

- ]713=E:80.6%
AME29X|: 75.3%

- M2 72.1%

- Mg 68.8%

(=) °

13.6%

V

(&)
65.7%

b

HMZR7IEMMY G7ISRIZEIZ0IM LS|, 2itlizs], 28| €

2SI ME / A= SF=E7IHI0E(Z ). AFAIEY 7|DB #AtE #&. N=14,134

4 A QI74H| H|Z 13.6%, XH=H| H|S 65.7% 1248 o, 2kt L =ZSF7 AF2| Q17| HIS2
Y5 =2 £Ys 2ol= U, Az HIS2 HUXez HE.

(Oxt ¥ =EAUF Y7 HIBTEX) (MENEY "z HIBFX)
Pt e
2024 29.1% Ly Il 13.6% 65.7% 20.7% '
el 20.4% 28.7% 202 (R 66.0% 207% )
2022 29.2% V- 2022 66.1% 203% |
I
2021 30.0% WOTRI 12.0% 65.5% 205% )
2020 28.4% 2020 65.3% 203% |
2019 28.1% PSR 14.2% 65.8% 20.0% |
Vv g
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
[ ool wemasl -zel | [ woizel semiEs oz

=

HZRIEMMY G7ISRIZEIZ0IM LS AHIE, 2itlizs], 28| €

25101 A= / Afa: ST HH|0E (2 Hit). AERIZEY 712DB 2Ata 8. N=14,134
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= 20244 7|F, Q174H| H|ZE 8.6% / EX=H| HIS 80.6% / ZH| HIE 10.8%
(87138 "z HIBTX) (MEHZY Y HIBTZX)
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2024 2024 65.7% 207% )
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V: = o o5 )
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KRE]I 35300

27

oL Ak 2, %
0 ZLHTOHY | 2021 FLYEOHRY 22 TN | 2023 LAWY | 2024 ZHTORY 2024 / 2023 548 2024 / 2020 548
A & 88,515,301 98,811,803 109,865,278 114,740,432 121,460,136 37.2
YE U SEIIEER 10,595 8,575 9,170 10,589 12,001 133
ESEES 4,459,638 5,080,586 5,470,509 6,151,910 6,630,757 487
NF, YE T= G5 6,848,228 7,087,757 7,997,260 8,986,807 9,147,187 336
YIBER 479,539 611,478 709,633 795,660 819,624 709
= 146,448 155,437 165,233 183,764 195,085 332
g8 1,635,504 1,827,539 2,171,797 2,385,228 2,482,388 51.8
IIVIBER T 23R 880,533 809,769 919,962 1,005,044 1,320,844 50.0
SMIBNER 3,458,322 3,951,613 4,580,838 5,001,188 5,766,860 66.8
Holp £ XY 2,433,660 2,605,537 2,875,469 3,122,353 3,453,727 419
Iz 1,165,419 1,198,909 1,232,811 1,338,577 1,389,385 192
SRR gesR 771,632 893,525 980,900 1,053,817 1,118,724 450
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Working through the hype cycle

former Impossible Foods

"Back in 2008, when gasoline prices were up, and electric batteries
had their aha moment, people were saying that by 2015, 50 percent
of all cars will be electric,”

Tesla — and the electric car industry more broadly —
eventually made it through the trough of disillusionment and
is finally seeing mainstream adoption rates.
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Just growing pains? What Tesla can teach plant-based meat

An optimistic take on the alternative protein industry’s struggles.

o TnarsaLien Leaning into Tesla’s success story

Rachel Konrad, chief expectations AS M| HE] Sliding Into Climbing Entering

brand officer of the ‘ R the Trough the Slope the Plateau
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“ I'm 100% convinced that alternative proteins R&D 2M|CH HIE EAL
will almost completely replace animal
agriculture, but it takes time, and you have to Technology Peak of Inflated Trough of Plateau of
Trigger ion: Disillusi: Slope of L
work through the hype cycle. ” L
Source: greenbiz.com/article/just-growing-pains-what-tesla-can-teach-plant-based-meat
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Beyond Meat?| 2020 TV &1

T72HE A

AE & A,

L2| A7IA| &

74H|Ql - What if we go beyond?

AND WE USED LESS LAND
AND ENERGY,

WHAT IF WE TOOK THIS COW

OFF THE TABLE AND JUST MADE FRIENDS WITH HER.

MADE US AND OUR PLANET
HEALTHIER.

WHAT IF JUST TAKING THE ANIMAL
OUT OF THE MEAT,

S ———
Pulmuone

PUT LESS GREENHOUSE GASES
INTO THE AIR.

'WHAT IF WE ALL GO BEYOND.

UM A4S 29| A7|A] BA.
Only Natural Ingredients
L]
Chobani
Oatmilk
Original
Natural Recipe
This is
NOT MILK
No Lactose
No Nuts
No Gluten
Made from OAT
18

T ——
Pulmuone
LOW IN SATURATED FAT
LOW IN SUGARS
Ta|m|oa) “enp.e Plant-Base
s ST With Calcium
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7|&0| ol sH (DE|ICIOUS)0" ZA5et, Pulmuone

Impossible Foods’ strategy to appeal to meat consumers

weW  SAME GREAT MEATY
“ MEAT MEATNESS

BURGER AT
MO

PLANTS

.m.m W b 8 V.S N“]nssmu

BURGER PATTIES

« =24 ]R9 20/2/]5 MS TS| flol S52I0M 228
Al E/d Heme* A2
+  ChSChint 2i2pchizi s MR e 2 ufEsto] 207]9) A e} .
sAHNE E “Sell the Sizzle, Not the Fake.”

« 2RI AN HIRIIRE EFEASE Y2 57 v . . )

. z2| 250j et S4on| Ak} cho| UkSSH0] S8k TS TE. We want to be inclusive to anyone who enjoys great
food—it doesn’t matter if you’re a vegan, a vegetarian, an
animal meat-lover, or somewhere in between,”

* KU HY 22U
Ts—
7120 ot gt (Delicious)oll 2452}, Pulmuone

CAJUN
\EMON & HERB
Plant Chicken . Plant Chick en‘.\

Darlng Darlng Darmg

Y
NUGGETS

ZLIN" SPICY CHIK'N

Pieces
-

[Daring, A 24 X7l 2jQlY, et | &, Ydat bl
YHo = LY BHQIY H Y]

fsh filets

“ﬁ‘!
wmo— s

2 [ULTIMATE SUB 3 E ZZ, X|ZIFHE| 12| 0) A s &2 71| 0| 7HX| el MEZZ3stn ZE$ C|xtel Oto|HE|E| ¥ 8]
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AF”%S Zl'ﬂ()"?“ %% ‘% .J%H:l' (NUtrItIOUS) Pulmuone
+ EFHOIE BLUAI0| U2 A47H5NE SUSE S5 AuZ A0S UNE S Ul LUE A2
© AIBE HAEAT2 EFY AR ALES Sl MY 25, R2AIF2 A32} AFE £2) &l o
k][ |3t Ry seux Y
4.82 kgCO2e/ea 2.38 kgCO2e/ea 0.93 kgCO2e/ea
6.02 kgCO2e/kg 1.67 kgCO2e/kg 4.63 kgCO2e/kg
RIRAIE OlRHE B3K150| RIRAT A4 RURPE RIFAEEALSY
v 80% (1kgz) v 37% (kg% v 66% (1kg%)
1 .20 kgCO2e/ea 0.87 kgCO2e/ea 0.29 kgCO2e/ea
1 . 1 8 kgCO2e/kg 1 .30 kgCO2e/kg 1 .57 kgCO2e/kg
X IS AP « ol I, TP Wl MYE . X BHE AP TPy X BHE AP : Ty
21
B
Pulmuone

of B AREO0| MBS WY ZE V18IS
4o,

Haye so1m,

ThAg Yt Mo Wey

| 279k ASHOhAIS 2| 7H Wt

Difference in price between
2025 and 2024, Cost £/kg

Mince  Burgers Sausages Bacon Meatballs Chicken Nuggets

BMeat WPlant-based

22
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ggs 25 2| iAI:} 7|u|-2

SEA-LEVEL RISE
1.5°C
10cm higher at 2°C than at
1.5°C in 2100.
. This difference would

SPECIES

1.5%C
6% of insects, 8% of plants and expose up to 10 million more
4% of vertebrates will be affected people to risks.
2°C o

18% of insects, 16% of plants and §

8% of vertebrates will be affected

i

Based on the /PCC Special Report on Global Warmlng of 1.5

1.5°Cvs 2°C GLOBAL WARMING

CORAL BLEACHING
1.5°C
70% of worlds coral reefs
are lost by 2050
2C

Virtually all coral reefs
are lost by 2050

53 27| 2HA S LA,

20507t 7~I-_r‘9-| 2E4S
0.5 dE 4

njo

AE L

Special Report on Oceans and Cryosphere in a Changing Climate.
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Oct. 29t 2025

FERELET

e
Helzziy

AE A

ME|AZ 22|15 23

]

472 F2 ANF

AZ A
221 8|S

26%

AZ MNH(8~90Z 2%)
22 HF!

>50%
*

220 8|S
<5%
BAL
¢ Ak}
2011 2015 2024 Long Term
242: €203
012700 32 A Y SIAF FBL AZI0] 7|10 U0, Al ACIH0| T2t 3 WS 02| IS
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AT HEIY z/4e, 22 AAE, 0AY, %, RE S)

1P & 30,000 SKUs 2% 23 BN TS SH Y

AlZ 16,000 SKUs' H|ALZ 14,000 SKUs' B Kurly Exclusive &
12k 232]Y (MD 44) - g
S L ™
23t 23214 (Y =2)) ‘ = \ 13% 2.7x 30%+
' €3 w
33 A3l (72 4ESIAE) @7 < &
CEO, MD, 33 %22(7}, OI|E], -
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